SRI A.S.N.M GOVERNMENT COLLEGE(A)PALAKOL
DEPARTMENT OF COMMERCE
2017-2018

VALUE ADDED COURSE
‘ ON

Rural Marketing



- Department of Commerce held a meeting on
17 and passed a resolution to organize Value —added
1 “Rural Marketing” under the guidance of P.Raja Babu.
‘was planned to be held for 30 working hours. The




CIRCULAR

DATE : 30/11/2019

The Students of Sri A.SN.M.GOVT (A) College, Pz.ilf.ikol are herzdbz
you that the Department of Commerce is going to Organizing a value-adde

Commerce
. COLLEGE (A)
J4 250, W.G.Dt.

Signature of the/Principal
PRINCIPAL

SriA.S.NM.GOVT. coLLeGE (A)
PALAKOL-534 260, W.G.DIST




Palakol,
29-11-2017.

dded course in Rural Marketing 2017-18.The statement showing
; %@ggther with the details of number of hours and the faculty

Thanking you sir

Yours faithfully,

P igite

(P.Raja Babu )

B%Maf&m%@cé‘
SRIA. S. N. M COLLEGE (A)
PALAKOCL - 5u4 260, W.G.Dt.

: . No. of Hours

l 30 Hrs
(04-12-2017 to 24 -01-2018)




2| £ SRI A.S.N.M.GOVERNMENT COLLEGE (A), PALAKOL
DEPARTMENT OF COMMERCE
2017-18
Value Added Course on Rural Marketing

s at the successful completion of this course will be able to
onceptual clarity about fundamental rural marketing concepts.
earn about evolution of rural marketing in India.

Comprehend the rural marketing process as rural marketing model.
omparative analysis of rural and urban marketing. :

completion of this practical course, student shall be able to:
nd the scope, growth, importance of rural marketing and rural
onment. |
the concept of rural marketing research and examine the differences
 rural, semi —urban and urban markets.
y the classification of rural consumer based upon the economic status and
nsumer behavior. |
the different types of product and pricing strategies in rural

) Rural Markets
ncept, Nature, Size and Scope of Indian Rural Markets, Rural

i@ Characteristics, Rural Market Structure : Demographic, Physical,
nent.

Positioning, Rural Consumer Behavior, Rural Buyer
mer Buying Decision Process, Factors Affecting Consumer
, Technological, Economic and Political.

‘Markets

Joncept and Product Mix Decisions, Pricing Strategy:
| Strategies, Promotion: Advertising, Sales Promotions
Marketing, Language and Culture Distribution Strategies,
on, Role of Co-operative, Government, Financial
ct Undertakings, Regulateq Markets and Public
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CLASSROOM PICTURE
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